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 Abstract

This article aims to analyze the collaborators' perception of community radio stations 
in the Semi-arid of Piauí, a state situated in the Northeast region of Brazil, regarding 
the sustainable development and how they deal with this issue in radio programs. 
The survey was carried out in eight municipalities and 25 interviews were conducted      
during on-site visits that took place in August 2019. It was possible to notice that: 
collaborators link sustainable development more intensely to the environmental 
dimension, and that this theme is only addressed in journalistic programs; some of 
the radios surveyed have the authorization of community radio, but act as commercial 
radio; and the low number of collaborators and the lack of qualifi cation of them are 
limiting factors for the development of these radios.
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Introduc� on

The fi elds of communica� on knowledge and sustainable development mutually infl uence each 
other. Development, for any society, has always been related to the need for interac� on. Communica� on 
is also related to communi� es since when the term means of communica� on covered both the senses 
of means of transportati on and means of informa� on. In this sense, Mar� no (2019) states that un� l the 
middle of the 20th century the term means of communicati on was used to designate the things we use 
to travel from one place to another, such as boats, roads and railways. In the post-Industrial Revolu� on 
society, one perceives the idea of a world in movement and in growing connec� on: a world that seeks 
communica� on without walls and without borders. Sartore� o (2014, p. 117) emphasizes the importance 
of communica� on, asser� ng that its exercise is a right, which must be "analyzed from the point of view of 
the subjects who claim access to communica� on and the right to communicate".

Based on the premise that community radios are important for the locali� es in which they 
are inserted, this paper aims to analyze the percep� on of community radio collaborators of the Piauí's 
Semiarid region regarding the local sustainable development and how they treat this issue in the programs 
of the broadcasters. For this purpose, we used the descrip� ve-analy� cal method in order to observe and 
interpret the reality of our objects, using also a bibliographic research ar� culated with a fi eld research to 
reach the results presented in this paper.

Seeking to cover the Semiarid region from its environmental context, it was established as a 
criteria ci� es that have an environmental conserva� on area classifi ed as Na� onal Park. From the selected 
criteria, nine community radios were iden� fi ed. However, Gurgueia FM radio, located in the municipality of 
Alvorada do Gurgueia, was not in opera� on during the fi eld research. That is why this radio was excluded 
from the corpus. Map 1 shows the loca� on and names of the researched radios:

Map 1 – Selected community radios from the semiarid region of Piauí

Source: Adapted from Sudene (2017c)



4

Semi-structured interviews were conducted during on-site visits to the selected radios, using non-
probabilis� c sampling with the following inclusion criteria: to be a collaborator of a community radio 
located in the Semiarid region of Piauí and to accept to par� cipate voluntarily in the research.

Twenty-fi ve interviews were conducted with direct radio collaborators who met the established 
criteria. The interviews were conducted in August 2019 following a semi-structured script. Whenever 
necessary, ques� ons relevant to the objec� ves of the research that were not included in the ini� al script 
were addressed in the interviews. All interviewees agreed to par� cipate in the study and signed a Free 
and Informed Consent Form (FICF), which clarifi ed the objec� ves and procedures used in the study. The 
project was submi� ed and approved by the Research Ethics Commi� ee accredited to CONEP - Na� onal 
Council of Research Ethics.

From the interviews, a study about the collaborators' profi les was conducted considering their 
personal informa� on and their performance working on radios. In addi� on, the issue of sustainability 
was addressed taking into account three dimensions: environmental, social and economic. At fi rst, when 
talking about sustainability, the interviewees associated this issue only with the environmental dimension; 
for this reason, they were asked about the economic and social theme separately..

Communica� on and sustainable development

Communica� on plays an important role in social development. Nicole�   (2017) says that popular 
communica� on provides an important space for excluded segments of the popula� on, enabling them to 
appropriate their environment and to generate community construc� on. The opera� on of popular media 
brings up the community's ac� ve role in the search for its own development, func� oning no longer as a 
passive receiver but as an ac� ve agent in the construc� on of a communica� on focused on the reality and 
the interests of the community. 

 Linked to the dominant paradigm - in which development was centered on moderniza� on - was 
born the communica� on model called diff usionist, in which communica� on is built in order to disseminate 
innova� ons and encourage changes in habits, as highlighted by Peruzzo (2015).

 Talking about sustainable development goes beyond the percep� on of growth, and should 
consider the cultural, environmental and economic characteris� cs of a par� cular loca� on. It is about 
respec� ng the par� culari� es of each region, learning to live with diff erences and valuing the local culture 
and people. As noted by Fernandes (2002, p. 257), in the proposal for a Sustainable Development it is 
important to focus on "valuing tradi� onal and local social processes".

 In this context, community radios should be included in a par� cipatory development model that, 
as stated by Servaes (2012), is no longer characterized as a ver� cal communica� on, but as a horizontal 
one, where the receiver becomes also a content producer who discusses the informa� on and not just 
receives it passively. So, in theory, the contents made available by the radios would be� er refl ect the 
community's demands.

 Peruzzo (2015) argues that communica� on becomes part of transforma� ve dynamics when 
people are par� cipants in this process, which enables them to grow integraly. This importance is given 
by the ac� on of the community in the produc� on of communica� onal dynamics. This group of people, 
then, is able to perceive the radio as a means to meet local demands through the transmission of relevant 
informa� on to the community. These statements are connected with community radio issues. According 
to Medeiros (2020), as part of the social func� on of radios stands out the presenta� on of issues that have 
no space in the mainstream media and that directly aff ect the community, assuming an important role in 
the cons� tu� on of subjec� vi� es and social rela� ons.
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Community radio as a means of communica� on for sustainability

Community radios are part of the sound communica� on environment as broadcasters. Each of 
them has its own way of reverbera� ng, through sounds, communica� onal processes, which leads us to 
diff erent experiences and their own consequences. These adjec� ves make the medium a larger and more 
heterogeneous format for the mul� plica� on of communica� on.

According to Ferreira (2018), radio is a medium structured to contribute to the construc� on of 
a sustainable local development only if we consider its most important characteris� cs, among them the 
easy access to the technological devices used in this media, its mobilizing character and its closeness to 
the local community.

For Santos et al (2019), community radios can provide services to the popula� on in which they 
are inserted by informing about local events, by giving visibility to public u� lity services and by s� mula� ng 
leisure and culture. Bau� sta (2018) points out that the role of radio is of social interest, being a key player 
in the genera� on of educa� on proposals, whether formal or informal ones. 

Being close to the communi� es helps community broadcasters to do more for the environments 
they belong to. This happens because most, or almost all, of the community agents linked to these 
broadcasters are inserted in their own environment, knowing in depth the demands of the community 
they live in (since they o� en have been born and raised in those environments). These factors incite 
greater communica� onal commitments of these radios.      

In Brazil, the law 9,612/98 (Brazil, 1998) tried to clarify this communica� onal power, but it was 
not carried out as an act of democra� za� on, but rather as a social pressure that was coming especially 
from the community radio movements. For Malerba (2017, p. 19), "in the le� er of the law the 'winner' 
was a model of understanding community radio as an incin� ng and emblema� c community en� ty: typical 
organiza� onal model built on hegemonic poli� cal ac� ons of that � me".

On the other hand, Miani (2017) states that the law 9.612 was more like a "trap" against radios, 
considering the obstacles for the crea� on and maintenance of a community broadcaster. Among these 
obstacles we can men� on the excessive bureaucracy in obtaining authoriza� on to broadcast, a limita� on 
in the broadcaster’s signal, the prohibi� on of adver� sing and the hindrance of network forma� on in the 
area of radio produc� on.

The Semiarid region of Brazil

As established by the Resolu� ons 107/2017 (SUDENE, 2017a) and 115/2017 (SUDENE, 2017b), of 
the Superintendency of Development of the Northeast (SUDENE), the Brazilian Semiarid region has 1,262 
municipali� es distributed in ten states of Brazil. Resolu� on 107/2017 (SUDENE, 2017a) establishes the 
technical and scien� fi c criteria that delimit the Brazilian Semiarid.

According to Sena et al (2016), the semiarid region presents higher levels of problems when 
compared to other municipali� es that are not part of the region, such as severe indicators of infant 
mortality rate and illiteracy level, and derisory rates related to life expectancy and access to drinking water.

When addressing the high level of illiteracy, Sena et al (2016) assert that the implementa� on 
of an adequate policy of access to educa� on for youth and adults could eliminate illiteracy and that 
access to skills and knowledge that promote sustainable development can contribute to improve these 
nega� ve social and economic indicators in the region. It is also worth men� oning the defense of a learning 
experience that develops local poten� al and not just a recep� on of knowledge from outside.

Gomes and Heller (2016) claim that the lack of access to public policies brings as clear consequence 
the vulnerability of the semiarid's rural popula� on. However, it cannot be ignored that, in this region, the 
cultural and environmental issues are diverse and peculiar. The environmental characteris� cs are also 
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striking. Among these characteris� cs we can highlight the low average rainfall, the aridity of the soil and 
the high percentage of water defi cit (SUDENE, 2017a). However, the region is also composed of natural 
landscapes that need to be conserved. Therefore, nature conserva� on units are found in this region.

In Brazil, the Na� onal System of Nature Conserva� on Units (SNUC) was established through the 
Law 9.985 of July 18, 2000 (Brazil, 2000) and establishes the main criteria for the crea� on of federal, state 
and municipal conserva� on units, dividing them into two groups: Integral Protec� on Units and Sustainable 
Use Units. The 7th ar� cle of the aforemen� oned law establishes the objec� ves of these groups, being 
the fi rst one the preserva� on of nature - admi�  ng the indirect use of its resources and highligh� ng the 
excep� ons of the cases provided in the legisla� on; and the second one being the a� empt to make the 
conserva� on of nature compa� ble with its sustainable use.

Integral Protec� on Units are divided into fi ve categories: Ecological Sta� on, Biological Reserve, 
Na� onal Park, Natural Monument and Wildlife Refuge (Brazil, 2000). The Na� onal Park - the category 
chosen as the selec� on benchmark of the municipali� es analyzed - aims to preserve relevant natural 
ecosystems, "enabling scien� fi c research and the development of environmental educa� on and 
interpreta� on ac� vi� es, recrea� on in contact with nature and ecological tourism" (Brazil, 2000).

In Brazil, currently, there are 74 na� onal parks (ICMBIO, 2020), and 12 are located in municipali� es 
of the semiarid region. Piauí has four Na� onal Parks. They are: Capivara Mountain, Confusões Mountain, 
Sete Cidades and Mineral Springs of the Parnaíba River.

The percep� on of community communicators of the Semiarid re-
gion of Piauí on the theme of sustainable development

It is necessary to bring the profi les prepared from the personal informa� on answered by the 
interviewees. Such informa� on is important to know a li� le more of the reality presented in the community 
radios studied.

In the profi les of the interviewees, we no� ced the predominance of the male gender among 
the collaborators (72%). This is a reality noted not only in the Semiarid region of Piauí, but throughout 
Brazil and the world. Madsen (2015) - in a survey on the presence of women in the media from 1995 to 
2015 - observed the predominance of male gender in journalism and in decision-making posi� ons in the 
communica� on area; while the predominance of female gender was observed by the author in posi� ons 
considered of lower status. She also highlights the racial inequali� es exis� ng in these female par� cipa� ons.

The male predominance in the researched radios refl ects this context presented by the author. 
For Rios et al. (2015, p. 11), the role assumed by men and women "is based on a rigid sexual division of 
labor that has historically relegated to women a secondary role in work, in poli� cal life, in social struggles, 
making them responsible for a non-visible work". However, with the various changes in society, this rigid 
division has been reevaluated and the roles played by the genders have been changing. Rios et al (2015) 
also talk about the stereotyped way in which the semiarid region of the Brazilian Northeast is presented. 
In this context, being a man and being a woman are presented through a stereotype that does not match 
the reality. According to the authors, when thinking about the forms of coexistence with the semiarid, it is 
necessary to consider      important ques� ons in rela� on to the genders for the confi gura� on of this new 
moment.

Another highlight is the level of educa� on of the interviewees. According to the Na� onal Survey 
by Con� nuous Household Sample -  NSCHS (IBGE, 2019), Piauí has the third highest illiteracy rate in Brazil 
among the public of 15 years or more (16%),  only lagging behind the states of Alagoas (17.1%) and Paraíba 
(16.1%). These data show the reality of educa� on in the state of Piauí and it can be no� ced that the radios 
represent this reality when they are composed, mostly, by people who only have completed high school, 
as shown in graphic 1.
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Graphic 1 – Level of the interviewees' education

Source: Created by Elinara Sousa

When the analysis of educa� on for the na� onal data is expanded, it is no� ced that the prognosis 
presented by the Con� nuous PNAD 2019 on the Northeast region, in which the majority of the Brazilian 
semiarid region is located, are the most cri� cal of all regions. The illiteracy rate of people over 15 and 
under 60 years of age in the Northeast is 13.9%, while the South and Southeast regions show the lowest 
rates, both with 3.3%. Comple� ng the data, the Midwest region has an illiteracy rate of 4.9% and the 
North region has a rate of 7.6%.

These data from the Northeast are worrisome, considering that the high illiteracy rate and the 
few years of studies represent the need for signifi cant improvement in the educa� on of its popula� on. 
This social context represents the popula� on to which community radios are directed. That is why this 
communica� on medium needs to present itself as a media that speaks directly to this popula� on with 
li� le schooling. For this reason, it is necessary to approach the community through the easy speech of the 
collaborators.

The knowledge acquired over years of formal studies directly infl uences the way collaborators 
work in community radios, making it possible for them to have a more cri� cal view of the topics addressed. 
In this sense, Gomes (2015) highlights the need to raise the knowledge of collaborators so that they are 
able to discuss with the public on emergency social issues more cri� cally, bringing a new meaning to 
community radios.

Even without higher educa� on, collaborators share and experience the needs of the community, 
because they represent, in fact, the people who comprise it. However, in addi� on to the common 
knowledge - which is relevant to the community’s understanding of its role as an opinion former - the 
search for qualifi ca� on, in a way that makes it possible to bring important issues to the community, is a 
key point for radio to return to its educa� onal value.

Regarding the training of the collaborators, 56% of the interviewees have already had some 
kind of course in the area of communica� on. Most were qualifi ed from forma� ons off ered by the State 
Government. Thus, the qualifi ca� on of collaborators is linked to the opportunity that appeared and that 
was encouraged by the radios in which they have been opera� ng. That is, even the collaborators who 
have training courses in their curriculum were already working in community radios before them. Bearing 
this mind, we can understand that the knowledge about radios was acquired throughout the prac� cal 
experiences.

From the interviews, it was possible to no� ce that the announcers started on community radios 
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and, later, most of them conducted training courses in the area. The collaborators end up using commercial 
radio as a parameter and o� en reproduce this standard of locu� on on community radios, not being able to 
perceive the diff erences that exist between community and commercial media. As for the training in this 
area, the Ins� tute ComRádio of Brazil was the most cited organiza� on among the interviewees, due to the 
training courses that took place in the state's interior. 

 Having a training course in the community helps these collaborators to know more about 
community radios through discussing it cri� cally and not only by means of pu�  ng it into prac� ce. 
According to Gomes (2015, p. 355), "challenges such as low schooling, tenuous popular par� cipa� on and 
low qualifi ca� on are condi� ons to be faced and worked on in the ar� cula� ng spaces of training". These 
interconnected challenges are faced by the radios researched, considering that the low level of educa� on 
and the low qualifi ca� on of the collaborator infl uence the way they act on radios. Consequently, this can 
be refl ected on how the popula� on par� cipates in this medium.

Graphic 2 – Family income of the interviewees

Source: Created by Elinara Sousa

Family income is also a factor that infl uences the par� cipa� on of these collaborators in community 
radios, because their performance should not generate employment links, as established by the current 
legisla� on. Thus, collaborators need to earn income through paid ac� vi� es to support themselves, which 
makes many ci� zens not want to par� cipate more ac� vely in community radios. Graphic 2 shows the 
family income reported by the interviewees.

The lack of remunera� on is a factor pointed out by the interviewees to jus� fy the low number of 
collaborators in some of the researched radios. The need to have a job to support them means that a large 
part of the community does not dedicate itself to par� cipa� ng in community radio. For Suzina (2019), 
the lack of fi nancial resources is one of the problems that makes concrete the concentra� on of media on 
the hands of powerful people, considering that it inhibits group ini� a� ves that are willing to express their 
voices in the public debate, thus reinforcing exis� ng inequali� es.

It can be perceived, through the reading of Suzina (2019), that the lack of remunera� on given to 
collaborators only shows the fi nancial issues as problems faced by many community radios. Even though 
it is a non-profi t media, community radios need fi nancial stability to maintain themselves, but legisla� on 
presents itself as a hindrance when banning radio commercials. These radios establish their survival only 
through dona� ons and cultural support, which makes it diffi  cult to maintain these media fi nancially. 
Gomes (2015) had already brought to the table, among other things, the issue of fi nancial sustainability as 
an obstacle experienced by most low-power broadcasters in Brazil.
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The profi les of the collaborators described above allows us to have an overview of the researched 
radios. Gomes (2015, p. 353) understands the radio host as an opinion maker and as "the great responsible 
for changing the quality of the informa� on generated in their programs". It is also presented in these 
programs, in a more simplifi ed way, the refl ec� on of the community in which the radios are inserted. 
However, we also analyzed the percep� ons of these collaborators regarding the performance of these 
radios in rela� on to sustainable development. According to informa� on gathered through the interviews, 
the radios studied in this paper present diversifi ed themes, which are addressed throughout their 
programming: some have themes more focused on the local reality and its peculiari� es and others the 
programming is more musical. Regarding the topics covered in the programs, we highlight the importance 
of the collaborators who act as radio announcers, because the program is conducted based on the choices 
of each collaborator. This is in line with what Gomes (2015) said when he stated that the voice-over of the 
collaborator is the element responsible for the quality of the programs presented.

It was observed that, in radios in which collaborators have more freedom of ac� on, the topics 
covered are more diverse and the programs have more ac� ve par� cipa� on of listeners. However, this 
freedom was not verifi ed in all the radios researched. On two radios, the interviewees informed that they 
need permission from the "owner" to address certain issues. Bearing these statements in mind, it can be 
perceived that this defi ni� on of property goes against what establishes the Brazilian legisla� on, which 
specifi es that community radios should serve the community and not private interests. On this issue, 
Volpato (2015) argues that the interest of the community radio management - as well as the mo� va� ons 
and par� cipa� ons of the community - are refl ected on the content presented by the broadcasters.

Regarding the par� cipa� on of the community in the produc� ve process, the interviewees stated 
that this par� cipa� on happens more through song requests. However, they reported that there is also 
community par� cipa� on with complaints and informa� on about issues that occur in the community, as 
can be observed in the following statements of two of the interviewees: "They [listeners] call to make 
complaints about some street that is missing water, light, pavement, that has loose garbage (...) In these 
issues they also par� cipate" (C, 46 years) and "At the � me of the news people call from anywhere and not 
only from the municipality, but from the region too: they complain, praise, cri� cize; this is a feature of the 
radio since its beginning" (S, 51 years). 

In the interviews, it was no� ced that the collaborators who have the longest career on the radios 
researched miss the golden � mes of these radios in the municipality. Memories of how the radios received 
more par� cipa� on from the listeners, the le� ers and � ckets received during the day, the recogni� on of 
the announcers when they were on the street were some of the remembrances cited by the interviewees. 
With the new forms of communica� on, through the use of mobile phones, text and voice messages, this 
form of par� cipa� on has changed. 

 Currently, it predominates the sending of messages by Whatsapp applica� on to the detriment 
of phone calls or the sending of le� ers. At this point it is also important to discuss how radio is constantly 
changing and adap� ng to new communica� on technologies with the use of social networks.

 S� ll about this par� cipa� on, it should be noted that not all radios enable the listeners to 
par� cipate live, that is, a screening is made of what will be transmi� ed by imposing par� cipa� on only 
by wri� en message or audio. The lack of live par� cipa� on of the ci� zen is a factor that goes against the 
characteris� c of democra� c communica� on that community radios have. This limi� ng factor related to 
the par� cipa� on of the listeners was more intensely demonstrated in the radios in which the collaborators 
informed the existence of a person as owner.

 This context corroborates the thinking of Volpato (2015, p. 328), who highlights the management 
of radios as an important point to mo� vate this par� cipa� on, "that is why it is said that a community 
broadcaster needs to have management of the 'community', because it is the ci� zens themselves 
that will manage the sta� on for the benefi t of the needs which stems of their own reality, producing 
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an autochthonous and par� cipatory communica� on". However, this is not what is perceived in all the 
researched community radios: some of them have characteris� cs of commercial ones, in which par� cular 
interests are placed ahead of the community's interests. In the radios where the leaders feel they own the 
sta� on, we see a refl ec� on of the popula� on's li� le par� cipa� on in the communica� onal prac� ce.

This aspect of community par� cipa� on is an important parameter for the percep� on of these 
broadcasters' ac� ons regarding democra� za� on. The lack of space for the community to par� cipate shows 
that these broadcasters act as commercial radio sta� ons. In these cases, the control is exercised by one or 
a small group of people and the topics addressed are those that interest the ones who are in charge of the 
radio and not the community in which it is inserted.

In this sense, Miani (2017, p. 67) states that there are many community radio sta� ons that present 
misconduct and even misconcep� on. Such broadcasters receive authoriza� on to act as community radio, 
but "do not respect legisla� on and do not prac� ce their poli� cal assump� ons". Of the radios surveyed, at 
least in two of them the interviewees made it clear that there is the fi gure of the "owner", who uses the 
radio sta� on for commercial interests and not for the service of the community. About the other six radios, 
we cannot confi rm, based on the statements of the interviewees, that they act as commercial radios.   

 Another feature that deserves to be highlighted is the expansion of content propaga� on by 
using other means of communica� on in the produc� on of community radios. The radios expand their 
propaga� on using social networks (Facebook, Instagram), the transmission over the internet through 
radio applica� ons or through their own websites. Silva and Dantas (2014) claim that it is increasingly 
common for community radios to broadcast their content in real � me on other pla� orms, allowing greater 
access to informa� on transmi� ed by this radio, which, legally, has the range limited to one kilometer. 

According to Suzina (2019), since the 1990s there has been progress in the incorpora� on of 
technologies into Brazilian popular media experiences, considering printed and audiovisual media. 
According to the author, this fact was infl uenced by the combina� on of factors: technology vulgarisa� on, 
with increased access to new technologies through digi� sa� on and commercial strategies; extension of 
the right to communica� on; and the integra� on of communica� on prac� ces into social struggles.

Of the radios surveyed, three are broadcast over the internet. Therefore, they also receive 
par� cipa� on from people who are outside the antenna propaga� on radius, expanding this "community" 
beyond the physical space. For Silva and Dantas (2014, p. 167), even if the goal of these radios is to reach 
the community in which it is inserted, "a reality increasingly governed by media� zed discourses ends up 
ins� ga� ng the need to use new technologies of informa� on and communica� on".

It is noteworthy that - despite the greater inclusion of technologies in popular media - there is no 
uniform distribu� on among the sta� ons: it is possible to no� ce that many community radios do not have 
these technologies, as we can see in the studied sample. According to Suzina (2019), popular media s� ll 
have the challenge of sustaining a basic se�  ng, so crea� ng an extra structure with high technology - such 
as maintaining a website or inser� ng it into social networks -, becomes an even greater challenge.

There are diff erences in the communica� onal prac� ces of the radios researched, each one 
with its peculiari� es and levels of technological adapta� ons. Some of them already have internet 
transmission, which makes it possible to go beyond the limit imposed by the antenna. However, others 
have a headquarters s� ll in precarious condi� ons. The reality perceived on Ebenezer radio, located in the 
municipality of Caracol, is the minimal structure for the radio's maintenance.  Installed in a small room, 
it has a minimum apparatus for the transmission of its programs: the sta� on has only a computer and a 
microphone, which the radio speaker shares with the guest; and no comfort for the collaborator, who has 
not available at least a fan to ease the high temperatures of the region.

A diff erent reality was perceived on Alterna� ve radio, located in the municipality of São Raimundo 
Nonato. Even being among the sta� ons that are not on the internet - with its transmission limited to the 
coverage of the antenna - the headquarters of this radio is more structured. The sta� on is composed of 
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two computers, three microphones and an environment that allows the collaborators to be comfortable, 
with air condi� oning and comfortable chairs for the speakers and guests.

Given the reality found in this research, it was possible to see that the structure of the radio sta� on 
is another factor that infl uences the performance of these broadcasters in the community, considering 
that many � mes the needs faced for maintenance hinder a more eff ec� ve ac� on with the popula� on.

This was perceived when the percep� on of the collaborators on the issue of sustainability was 
asked, based on its three dimensions: environmental, social and economic.

Regarding the issue of how environmental sustainability is addressed, there is no specifi c 
programme in any of the radios studied that deals with environmental issues. One could also no� ce an 
absence regarding this theme in general, which becomes an issue spoken sporadically. It was pointed 
out that the subject is more dealt with in journalis� c programs and not in the entertainment ones. Of 
the radios surveyed, only three have journalis� c programs in their programming grid; in the other fi ve 
radios music programming predominates. Even in sta� ons that have journalis� c programs, the theme is 
approached sporadically, and the criteria of newsworthiness is used as jus� fi ca� on, as can be seen in an 
interviewee's speech transcribed below:  

(...) it needs to be in agreement with what is happening at the moment, what is news. 
We have moments that are the issue of femicide, which we work, contextualize. There 
are moments that are the issues of forest burning, in which we bring the informa� on, 
contextualize it with our reality, and give some guidelines. It is very rela� ve (R, 51 years 
old).

It was also informed that the subject is dealt with more specifi cally when some fact of na� onal 
relevance happens, as occurred with the breaking of the Brumadinho dam (in Minas Gerais) and in � mes 
of forest burning.

In the researched community radios, it was found that the majority reproduces content from 
websites regarding environmental issues that had na� onal repercussions. This overview of things shows 
that there is a lack of a� en� on regarding local environmental issues, even when the radios surveyed are 
located within municipali� es with na� onal parks. 

Volpato (2015, p. 335) had already iden� fi ed the characteris� c of content reproduc� on by sta� ng 
that "most of the journalis� c informa� on conveyed by the broadcasters is built on news from commercial 
media, whether from the region or from the big media. Some of this informa� on is taken from the internet, 
from newspapers of the city or from neighboring ci� es". The author also pointed out that local informa� on 
is passed on � midly. Corrobora� ng this, the interviewees reported that, when the environmental issue is 
treated in the programming of community radios, the informa� on is taken from sites with na� onal or 
regional coverage, and these are produced mainly in the capital Teresina.

It should be noted that the informa� on transmi� ed from the capital of Piauí does not represent the 
reality experienced in most of the state's ci� es, considering that the economic, social and environmental 
characteris� cs of Teresina are diff erent from the most distant municipali� es.

S� ll on the environmental issue, it was perceived that the theme was linked to agribusiness, forest 
burning and environmental preserva� on, that is, subjects closer to the studied reality, even when these 
breaking news are on a na� onal newscast. Some of the interviewees explained that the lack of focus 
on the theme is due to the small number of collaborators that radio sta� ons have. The lack of fi nancial 
return was iden� fi ed as a determining factor for this small number of employees, considering that all radio 
ac� vi� es should be carried out voluntarily.

With the insignifi cant local approach on environmental issues or the reproduc� on of na� onal 
news (or news from distant regions), the community ends up receiving informa� on that does not fully 
cover the local reality. This way of approaching things does not deal with the community's environmental 
problems, including the issue of plan� ng, harves� ng and rearing, according to the needs of the local 
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popula� on.
Of the radios surveyed, two address the environmental issue focused on the nearby na� onal 

parks: the radio São Raimundo Nonato, which brings issues involving the park Serra da Capivara; and the 
radio Redenção do Gurgueia, which performs ac� vi� es on issues of the Serra das Confusões park. On the 
approach of the theme related to the Na� onal Park in which the radio is inserted, the following tes� mony 
stands out:

The n a� onal park (...) always has a ques� on of forest burning, of these kinds of 
things. We are always passing on the informa� on to the popula� on, trying to 
raise awareness of problems such as the burnings. Currently, environmental 
police is installed here in the city and we have followed their work, repor� ng 
the arrests of people who were with animals in cap� vity1 (J, 37 anos).

The collaborators of the radios located in the other municipali� es, in which the two men� oned 
parks are inserted, did not highlight them as an important factor for the environmental problem. In 
addi� on, the two radio sta� ons near the Sete Cidades Na� onal Park do not carry out ac� ons aimed at 
raising awareness about environmental issues or even about the importance and preserva� on of the park.

It was realized, then, that the inser� on of radios in municipali� es with protected conserva� on 
units (na� onal parks) does not characterize an infl uen� al factor in the approach of the environmental 
issue. It is noteworthy that, even the collaborators who claimed to deal with the subject of sustainability, 
do so based on the criteria of newsworthiness, that is, by means of some event that makes the parks 
becoming news and not as a con� nuous process of environmental educa� on and valoriza� on of this area 
of environmental protec� on.

S� ll on the issue of environmental sustainability, it is no� ced that the theme is addressed in 
specifi c contexts, star� ng more from the interest of each employee, as the tes� mony transcribed below 
shows:

I myself o� en talk about environmental issues. Now that we are in a � me 
of drought, which has already happened and happens almost every year, 
we sought to make a program taking this awareness of forest burning and 
guidance about the lack of water (U, 28 anos).      

As for the economic and social dimensions, it was no� ced that they are more present in the daily 
life of community radios. In all these radios, employees pointed out that the informa� on is passed on to 
listeners from what arrives on the sta� on. Employment opportuni� es, cultural presenta� ons, problems 
with lack of water, pavement, etc. are passed on from the request of the community. However, it is not all 
radios that the community has free access to. In one of the radios is necessary prior authoriza� on of the 
"owner" for the dissemina� on of informa� on, as can be seen in the following statement:

The informa� on arrives, for example, the company is off ering 10 vacancies in sector 
X: Can you make that warning? Then I’ll wait for a li� le while. I’ll go over there (to the 
direc� on) and see if I’m allowed and so on (R, 40 anos).

 From the radio speakers' speeches, it was possible to no� ce that the fact that the radio has a 
leadership that is considered to own the radio sta� on is a limi� ng factor even to deal with issues related to 
sustainable development. It is necessary to approve in advance what will be broadcast on the radio: a� er 
all, the radio speakers have informa� on that cannot be said on the air.

1 "O parque nacional (...) sempre tem questão de queimadas, dessas coisas aí. Aí sempre a gente tá 
passando pra população tentando conscientizar esse problema que é das queimadas, então a gente tem 
agora mesmo tá tendo aí uma questão que foi instalada aqui a polícia ambiental aqui na cidade e a gente 
tá acompanhando porque agora já teve prisões aqui de pessoas que estavam com animais em cativeiro 
em casa e tal e a gente tá sempre noticiando isso aí".
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It cannot be denied that the researched radios act as a form of entertainment for the community, 
mainly through their musical programs. This is an important factor of the social dimension, but limi� ng the 
produc� on to this type of content means that radio, as a democra� c and community-oriented means of 
communica� on, is underused. To assume the role of music streaming there are already commercial radios 
or music applica� ons, not requiring the authoriza� on of a community radio.

In this sense, Volpato (2015) states the need for us to know what local iden� � es these Brazilian 
radios are building in the communi� es in which they are inserted: whether it is a more local iden� ty - in 
which messages and content are intrinsic to the reality of the community -, or if it is an iden� ty that 
legi� mizes the dominant ins� tu� ons - from reproduc� ons of programs and content of the mainstream 
media, using it as a journalis� c source and consequently not giving visibility to local issues and to the 
eff ec� ve par� cipa� on of the popula� on.

Final remarks

From the interviews, it is possible to perceive important issues related to the understanding of 
these community radios' ac� ons regarding the local sustainable development. The fi rst issue is that the 
collaborators, most of the � me, begin working in the radios without having done a training course in the 
area, becoming  qualifi ed people only a� er already performing in the radios. Thus, these radios become 
places that contribute to the prac� cal forma� on of the radio announcer. For example, we can consider the 
partnerships that have already been carried out with the state government for the realiza� on of courses 
aimed at the professionaliza� on of the community radios' collaborators.

However, this is not the reality of all radio sta� ons. One of the radios is formed by amateur 
communicators who, even working for several years in community radios, did not have the opportunity 
to conduct a training course in the area. They are people who resist and con� nue to work on radio for 
the love of this means of communica� on, even though they only have the prac� cal knowledge. It was 
perceived that there is a rela� onship of aff ec� on that makes them remain in the community radio even in 
the face of several hardships.

Another percep� on of the reality found was the use of these radios for commercial and even 
private purposes. On two of the radios surveyed, it was repeatedly said that the leadership considers 
themselves owners of the sta� on. The interviewees made it clear that authoriza� on is required for the 
disclosure of certain informa� on, and it is not possible for the listeners to par� cipate live in the programs. 
Contrary to what the legisla� on advocates, there is a claim for a posi� on of ownership on the part of those 
who were at the forefront of legaliza� on. The existence of a sense of ownership limits the community’s 
par� cipa� on in the produc� ve process, being it basically the request for music.

Thus, even with the authoriza� on to be a community radio, these radios do not present 
themselves as one. Communica� on - which should be built horizontally - ends up having characteris� cs of 
the commercial radio sta� ons, genera� ng a ver� caliza� on of communica� on. It is important to highlight 
that community radios are not companies, but rather non-profi t ins� tu� ons, even though the prac� ces 
of several broadcasters seek profi t by mischaracterizing this type of radio as a community one in order to 
bring it closer to the characteris� cs of commercial radios.

This type of situa� on is a nega� ve point for the communi� es where these radios are situated, 
because the means of communica� on that is intended to be the voice of the people - in which the 
community is a fundamental element of -, is used as a means of communica� on that aims at profi t and 
not the well-being of the community.

It was also possible to verify that when talking about sustainable development, collaborators 
associate the term to environmental issues, discarding the other two dimensions: social and economic. 
When we asked directly about the three points aforemen� oned, it was perceived that the approach of 
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the environmental issue is limited to the journalis� c programs, not being dealt within a musical program.
Tackling the environmental dimension in programs of journalis� c nature is a natural associa� on 

carried out by the collaborators, considering that the news about such issues are more disseminated in 
these kinds of programs. However, it is necessary to broaden our fi eld of vision and make the theme more 
present in the listeners' day-to-day, including its approach in the entertainment programs. It is the duty of 
these programs to provide � ps that are important for changing ci� zens' habits, such as the separa� on of 
solid waste, the economy in the use of water and light, river care, soil conserva� on, among others. One 
cannot think that the subject should be informed only when major environmental tragedies occur.

 In addi� on, it was possible to no� ce that the researched radios have limita� ons regarding the 
realiza� on of more focused programs to address the issue of sustainable development. The limita� ons 
range from the small number of collaborators; goes through the organiza� onal structure of these radios, 
some being used as commercial ones; the minimal interest of the community to be part of the radio 
programming; and, on some radios, the lack of a qualifi ca� on for the collaborators. It is also worth no� ng 
that the management of the radio sta� ons guide how the collaborators will act as speakers and how they 
will guide the programs they present. In some cases, it is no� ced that the management is a further limi� ng 
factor to a be� er performance of the radios in the community where they are inserted.

 The researched radios present themselves more as tools for informa� on dissemina� on; and the 
radios that have leaders who consider themselves owners of the sta� on perform in a more limited way, 
considering that the informa� on needs to be approved before its diff usion. In this sense, one can perceive 
that the local iden� ty of these communi� es is constructed to maintain the status quo. However, it is 
possible for these radios to promote direct ac� ons to improve the living condi� ons of ci� zens by bringing 
experts that can deal with relevant issues for the local reality, by partnering with public ins� tu� ons to 
conduct training courses for their collaborators and for people from the community, by encouraging the 
eff ec� ve par� cipa� on of the community in the produc� on of programming and by surveying for interes� ng 
news or contac� ng interviewees for the programs.
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